PERFORMANCE INDEXES

v
<
]
=
[
=
=<
=
<
a
=
=
]
=
=
I
w
>
=

KEY PERFORMANCE METRICS

NKF Hotel Market Nsights Report - 4Q 2020

Virginia Beach, VA

RASERALITY,

Fundamentals Dashboard (Data through 4Q 2020)

Lodging Performance Index

6th of 104

Strong

Ranking of overall '4Q 2020 LPI'
performance (1.60) against all 104
surveyed markets.

Supply Ranking vs. Major US Markets

Newmark
Knight Frank
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Strong
Measure of market's general
investment parameters (yields, OAR,
IRR, interest rates, etc.) against other
Top 104 markets

Assessment of market's ability to
maximize loyalty and profits, and to
ward off booking costs over past 12

months

Labor Risk Macro-Fiscal Risk
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High Risk Above Average
Measure of current employment ~ Assessment of health and diversity of
health over past two years relative to lodging demand generators relative to
Top 104 markets Top 104 markets
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Airport Statistics - Enplanements
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National Trends Dashboard - Pricing
US Hotel Pricing vs. Cap Rates

Rates
increased,
pricing dipped
30-50% but
mostly
recovered.
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Net Hotel Closures - Virginia Beach, VA vs. USA

National Trends Dashboard - Channel Distribution
Channel Distribution - Trailing 12 Months - Total U.S.A.

[ Transient

. Group

Direct

m— Transient Indirect

@mmmm Booking Cost/ RN

% Chg Ext-Stay # Hotels
50% 2
S Full-Sve 35
=l 0%
Z
< - 30
q ..
£
= 25
§ 20%
e 20
=
=y 0%
S 15
o~
E 0%
£ 10
o
& .
Il 10% 5
(=]
=
>
-20% 0
BE22888883 8805882533293 38822385838
TEALNYLIPREIVRE g T Eceaan RS2y
Rolling 1-Week Average
% All Closures: Virginia Beach, VA o [ ] % All Closures: USA Source: Hotel Compete

100.0% $12.00
90.0%
o
=2
E 80.0% Sas T-12 Average
o AT/
5 Wholesale
5 70.0% 4800 |
= T AN
2 60.0% \ Brand.com
=
5 50.0% I . $6.00
o} w
=
a 40.0% I ‘
o Transient $4.00
[=] 30.0% Indirect and Property Direct
o Booking Costs
a Direct Bookings Plateauing
= 20.0% Surge 30%,
< Costs Drop 55% $2.00
S
2 10.0%
2
= 0.0% $0.00

Source: Kalibri Labs

o3 :
@ @ NORTH DAKOTA
MONTANA
MINNESOTA
© © vsconsi (0)
OREGON @ @
WYOMING
NEBRASKA

NEVADA

Gulf of Mexico

Havana

cuea T
George Town e B

HAITI

PUERTC

Market Disclaimers

Las Vegas, NV; Oahu, HI; Orlando, FL: market data based on actual reporting properties only. Excludes vast majority of casino
properties and assets located within the "strip" district of Las Vegas, as well as the vast majority of Disney -associated assets, which
comprises most of the Orlando market.

Total Supply The total supply figures are aggregated estimates from multiple third-party sources.

Air Passenger Statistics The latest two months are estimates based on daily national trends reported by TSA. These data are subject
to revision.

Akron, OH Dayton, OH Louisville, KY Portland, OR

Albany, NY Denver, CO Madison, WI Raleigh, NC
Albuquerque, NM Des Moines, IA Memphis, TN Rapid City, SD
Anaheim, CA Detroit, MI Miami, FL Richmond, VA
Arkansas State Area, AR El Paso, TX Michigan North Area, MI Sacramento, CA
Atlanta, GA Fayetteville, AR Michigan South Area, Ml Saint Louis, MO
Augusta, GA Fort Lauderdale, FL Milwaukee, W1 Saint Petersburg, FL
Austin, TX Fort Myers, FL. Minneapolis, MN Salt Lake City, UT
Bakersfield, CA Fort Worth, TX Mobile, AL San Antonio, TX
Baltimore, MD Fresno, CA Myrtle Beach, SC San Bernardino, CA
Baton Rouge, LA Greensboro, NC Nashville, TN San Diego, CA
Bentonville, AR Greenville, SC New Brunswick, NJ San Francisco, CA
Birmingham, AL Harrisburg, PA New Orleans, LA San Joaquin Valley, CA
Boise City, ID Hartford, CT New York, NY San Jose, CA
Boston, MA Houston, TX Newark, NJ Sarasota, FL
Buffalo, NY Indiana North Area, IN Oahu Island, HI (Branded) ~ Savannah, GA
Charleston, SC Indiana South Area, IN Oakland, CA Seattle, WA
Charlotte, NC Indianapolis, IN Odessa-Midland, TX Spokane, WA
Chattanooga, TN Jackson, MS Oklahoma City, OK Tampa, FL

Chicago, IL Jacksonville, FL Omaha, NE Tucson, AZ
Cincinnati, OH Kansas City, MO Orlando, FL (Non-Disney)

Cleveland, OH Knoxville, TN Palm Desert, CA

Colorado Springs, CO Las Vegas, NV (Non-Strip)  Philadelphia, PA Washington State Area, WA
Columbia, SC Lexington, KY Phoenix, AZ Washington, DC
Columbus, OH Little Rock, AR Pittsburgh, PA West Palm Beach, FL
Dallas, TX Los Angeles, CA Portland, ME Wichita, KS

Contact: Mid-Atlantic Markets

© 2020 by Newmark Knight Frank. Allinformation contained in ths publication is derived from sources that are deemed to be eliable. However, Newmark Knight Frank has not verified any such information, and the same constitutes the statements and repres entations
only of the source thereof, and not of Newmark Knight Frank. Any recipient of this publication should independently verify su ch information and all other information that may be materialto any decision that recipient may make in response to this public ation, and should
hoice with regard to all aspects of that decision, including its legal,financ ial,and tax aspects and implications. Any recipient of this publication may not, without the prior written approval of NewmarkKnight Frank, distribute,

Bryan Younge, MAI, ASA, FRICS
Senior Managing Director
Hospitality, Gaming & Leisure
Newmark Knight Frank

Practice Leader, Americas

M 773.263.4544
bryan.younge@ngkf.com

Brian Johnson

Executive Vice President
Hospitality, Gaming & Leisure
Newmark Knight Frank
Mid-Atlantic Markets

Dir 434.996.2323
brian.johnson@ngkf.com
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